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Abstract:

The study aimed to know the role played by media campaigns in order to achieve
sustainable development in Yemen through the implementation of organizations of
many of their development programs through media campaigns, to achieve this, it
adopted the descriptive survey approach, and applied a questionnaire to a sample of
(206) individuals working in local organizations to find out their opinions about it,
and it reached several results, most notably:

- Implementing media campaigns accompanying the implemented programs
depends on the organization’s capabilities in making development policies, its
experience in bringing about positive social change, and its keeping pace with
modern methods of utilizing the media to achieve sustainable development.

- that the effectiveness of the media campaigns implemented by local organizations
in Yemen was coupled with the fact that those in charge of the campaign followed
the scientific approach in preparing and implementing these campaigns.

- The cases of behavior change among the targeted are evidence of the effectiveness
of these media campaigns.

- The role played by media campaigns came to a large extent, with a general average
of (3.69) and a standard deviation of (.693).
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