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Abstract

The study aimed to reveal the arguments used by the Yemeni digital
journalism through opinion articles in its treatment of comprehensive
national identity issues, and to monitor, describe and analyze the
tendencies of communication journalists towards the content of the
argumentative discourse on national identity issues in those newspapers.
The study was applied to a sample of Yemeni digital newspapers in the
cities of Sanaa, represented by (Al-Thawra Net, Al-Mithag Net, and Al-
Khabar Al-Yemeni) and Aden, represented by (Al-Thawra Net - Al-Sahwa

Net - Aden Al-Ghad), with 371 opinion articles and 30 communicators.



The study relied on an integrative approach based on four theories: the
argument (by combining the models of Chayim Parliamen and Stephen
Toulmin in the argument, which are the two models that suit the nature
of journalistic texts), the prototype, social identity, and the communicator.
The study used the media survey method, both descriptive and analytical,
the ethnographic method, and the methodological comparison method.
The study found that the issue of the Yemeni revolution, the republican
regime, the unity of the struggle between the north and the south, and
the popular alignment came in first place among the six digital
newspapers in the study sample, at a rate of 30.7%, among the issues of
national identity.

At the level of each newspaper, the study found that the issue of national
unity came in first place, with a rate of 28.4%, in Al-Thawra Net newspaper
-Sana’a, among the issues of national identity that the newspaper focused
on, followed by the issue of the Yemeni revolution and the republican
system, with a rate of 26.8%, while the issue of The revolution and the
republican system ranked first, with a rate of 28.6%, in Al-Thawra Net
newspaper - Aden, followed by the issue of national pride, with a rate of
26%.

The study concluded that the issue of the Yemeni revolution, the unity of
the national struggle, and the republican system ranked first, with a rate
of 54%, among the issues of national identity that Al-Mithag Net
newspaper - Sanaa focused on, followed by the issue of national unity,
with a rate of 20%, while the issue of heroism, struggle, and national
victory came in ranked. The first accounted for 30% of the national identity
issues that Al-Sahwa Net newspaper focused on - Aden, followed by the
issues of national unity and the unity of the Yemeni revolution, at 21%.
The study showed that the issue of national unity and the Yemeni flag
came in first place in Aden Al-Ghad newspaper, with a rate of 39.7%,

followed by the issue of the Yemeni revolution and the unity of the



struggle north and south, with a rate of 29.3%, while the issue of national
unity, the constitution, and the performance of rights and duties came in
first place, with a rate of 43%, among the issues. Which the Yemeni Al-
Khabar website — Sanaa — was interested in.

The issue of adhering to national identity and pride in it came in third place
in Al-Mithaq Net - Sanaa and Aden Al-Ghad newspapers.

The study found that there were statistically significant differences
between the trends of Yemeni digital newspapers and the types of
arguments they used to express issues of national identity, at a
significance level of 0.05 or less.

- There are statistically significant differences between the trends of
Yemeni digital newspapers and the argumentative strategies they used in
expressing issues of national identity, at a significance level of 0.05 or less.
- There is no statistically significant relationship between the level of
knowledge of journalists communicating with the concept of national
identity, and the trends of the Yemeni government, party, and private
digital newspapers in which they work.

- There is no statistically significant relationship between the trends of
communication journalists towards the content of the national identity
discourse, and the trends of the Yemeni governmental, party and private
digital newspapers in which they work.

- There are no statistically significant differences between the attitudes of
communication journalists towards the content of the national identity
discourse according to the level of monthly income.

The study found that equal citizenship, loyalty, belonging, and love of the
homeland are considered the most important issue among the issues of
national identity that Yemeni digital newspapers must contribute to
consolidating, from the point of view of the journalists conducting the
communication, with a relative weight of 98.6 and with a verbal rating of

very important, followed secondly by issues of preserving the social fabric.



, hational peace and reconciliation, tolerance, coexistence and national
cultural diversity, with a relative weight of 97.6 and a verbal rating of Very
Important. The issue of defending national identity and adhering to and
pride in it came third, with a relative weight of 96.6 and a verbal rating of
Very Important. In fourth place came the issue of national unity with a
relative weight of 95.5 and a verbal rating. Very important, and in fifth
place came the issue of the unity of the Yemeni revolution and the
republican system, with a relative weight of 94.3 and a verbal rating of
very important.

The study concluded that the general tendency of communicative
journalists in the Yemeni digital press towards the content of
argumentative discourse on issues of national identity was high, at a rate
of 90%.
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