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Abstract



The study aimed to identify the Yemeni public’s uses of talk shows on local
private radio, and to identify the satisfactions achieved for them as a result
of this use. The study relied on conducting field research on a sample of the
general public in the capital’s secretariat and its suburbs, through surveying
an available intentional sample of (450) items. The study reached a number
of results, the most important of which are: a slight increase in the percentage
of respondents’ utilitarian listening motives, compared to the respondents’
ritualistic motives for listening to talk shows on private local radio. The results
also showed an increase in the percentage of content satisfaction for
respondents who listen to talk shows on the radio. Private local radio, as
opposed to practical satisfactions, the existence of a weak, positive
correlation between the rate of listening to talk shows on private local radio,
and the motivations for listening on the one hand, and on the other hand,
the existence of a weak, positive correlation between the rate of listening to
talk shows on private local radio, and Satisfactions achieved, in addition to
the presence of a moderately strong positive correlation between the
utilitarian motives of the Yemeni public listening to talk shows on private local
radio, and the satisfactions achieved, the presence of statistically significant
differences in the motives of respondents listening to talk shows on private
local radio, depending on: educational level, The study also revealed that
there were statistically significant differences between the satisfactions
achieved by respondents from listening to talk shows on private local radio
stations, depending on: the level of interest and the degree of interaction

with them.
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