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Abstract

This study aimed to investigate the challenges that face senior translation
students when translating conceptual metaphors in economic texts from
English to Arabic, from the perspectives of both students and teachers. To
achieve this, a descriptive-analytical approach was employed,
incorporating both quantitative and qualitative methods. The study sample
was selected by the complete census sampling method. The sample
included all (55) senior translation students and all the translation teachers
in the Department of Translation, Faculty of Languages at Sana’a University.
To evaluate students' performance in translating conceptual metaphors in
economic texts, a translation test with metaphorical expressions from BBC
News about famous economists was prepared and then administered.
Besides, a closed-ended questionnaire was used to collect data about
these challenges and the reasons behind them, from the perspectives of
both students and teachers. The data were then analyzed with the help of
the Statistical Package for Social Sciences (SPSS), using descriptive
statistics such as means, standard deviations, and relative weight of
interpretation, and translation strategies were classified and interpreted
according to Newmark's (1988) model and Nader's (2013), Nazzal's (2017),
and Ashuja'a et al's (2019) studies. The results indicated that (44.33%) of
the students' translations were inaccurate, (41.07%) were less accurate
across all types of metaphors, and (14.07%) were accurate. The findings
revealed that this difficulty is multifaceted, encompassing linguistic,
cultural, and strategic implementation. They also revealed that the most
significant reasons behind the challenges of translating metaphors in
economic texts are cultural reasons, insufficient students' own knowledge,
linguistic factors, lack of resources and exposure, difficulty in employing
translation strategies, curriculum issues, and factors related to translation
teaching. The most frequently employed strategies were literal translation,
wrong translation, and formal translation; however, only formal translation
produced accurate translations, but was the least rated, and literal and
wrong translation strategies were inappropriate and ineffective. Therefore,
the study recommended adding the topic of metaphor in economic texts
and its translation strategies to translation curricula. It also recommended
that relevant authorities give this matter greater attention by increasing the
hours allocated to practical application and translation between English

and Arabic for translation students.
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Abstract in Arabic
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