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Abstract

The Impact of Internal Marketing on Job Satisfaction - An Empirical
Study - Yemen Mobile Company

Prepared by / Ekram Abdullah Muhammad Al-Raee
Supervision of Prof. Abdul Karim Muhammad Abdullah Al-Dais.

This study aimed at identifying the impact of internal marketing (training and
development, incentives and rewards, service culture, internal communication system) on
job satisfaction (job satisfaction, satisfaction with wages and incentives, satisfaction with the
work environment, satisfaction with growth and promotions, satisfaction with internal
communications) in Yemen Mobile Company.

This study relied on the analytical descriptive approach in order to achieve the
objectives of the study and test its hypotheses. The questionnaire was designed as a basic
tool for data collection, as the study population consisted of all (528) employees. A stratified
random sample was selected from the study population, with a strength of (216) individuals.

This study found the most important findings which are :-

1- There is a positive effect of internal marketing on job satisfaction in Yemen Mobile
Company, according to the answers of the study sample.

2- There is a positive effect of internal marketing dimensions on job satisfaction.
The study recommended several recommendations, the most important of them are :-

1- Reconsidering the system of wages, salaries and incentives, so that they are appropriate

with the requirements of living life, and what would provide a high degree of job
satisfaction.

2 Developing internal marketing systems, defining terms of reference commensurate with

the employees' self-abilities and giving them opportunities to practice internal marketing
and a sense of job satisfaction.

3- Enhancing job satisfaction among employees by all kinds of material and moral
methodsz



