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Abstract

This study aimed to identify the Role of Multimedia in the Effectiveness

of Development Programs in the Small and Micro Enterprises

Promotion Services (SMEPS). It sought to determine the effectiveness

of multimedia in achieving the agency's goals, identify the tools used

by the agency, and find the most influential multimedia elements on

its sites and social media. The study used a descriptive—analytical

approach, applying a content analysis form to a sample of the

agency's posts on its official Facebook page. It also conducted a field

survey of a sample of graphic and multimedia designers. The study

reached the following main conclusions:

High use of multimedia in development campaigns, as indicated by
the high averages and significant relative weight.

Short videos and explanatory graphics are effective in simplifying
concepts and boosting interaction, as they received the highest
ratings.

The agency uses a variety of tools, including photos, videos,
infographics, and interactive content, which reflects a
multidimensional communication strategy.

Colors, animated graphics, and motion graphics are used
thoughtfully to serve the message and facilitate the understanding
of complex information, which demonstrates an awareness of the

importance of aesthetics in communication.

Recommendations

Enhancing Interactive Content: Developing more engaging and
user—friendly interactive tools, such as interactive stories, visual

polls, and smart data—collection forms.



- Media Team Training: Organizing workshops focused on social
media algorithms, content optimization techniques, and strategies
to boost engagement levels.

- Target Audience Analysis: Conducting qualitative studies to
understand audience preferences regarding media formats and
tailoring content based on those insights.

- Measuring Digital Impact: Adopting Key Performance Indicators
(KPIs) to measure the influence of multimedia on community
engagement, including reach, interaction, and share rates.

- Fostering a Culture of Innovation: Allocating time and resources for
the media team to experiment with new content formats—such as
interactive videos, Instagram Stories, or live broadcasts—and
regularly testing their effectiveness. This ensures the agency
remains at the forefront of the media landscape and continues to

attract its audience.

Keywords: Multimedia — Effectiveness — Development Programs — Small

Projects.



